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Multi-Stakeholder Initiative "RspO’

700 members worldwide (including affiliate members, Supply
chain associations)

67 Members from Germany (manufactures, retailers,
bioenergy sector)



http://www.rspo.org/
http://www.rspo.eu/
http://www.rspo.org/media/RSPO_Trademark_Logo.png
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Processors and Traders 207

Consumer Good Manufacturers 191

Growers 98
Retailer 37
NGOs (social / environment) 27
Banks and Investors 9

Bank and
Members by Category Investors
Palm Oil 2%
Growers
AN Consumer

Goods
nufactures
34%

Retailers
6%

Environment
NGOs
Social NGOs 394
2%
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New Secretary General: Darrel Webber
Professional Structure
Working groups

Standard & Certification

o Smallholder Taskforce, New Planting
Procedure Review, GHG Working group,
Peatland WG,

Trade & Tracebility

Communications & Claims
o Logo & Trademark
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http://www.rspo.org/files/images/charts/p7.jpg?20120112

New Trademark

Application possible only for members I
using one of the three supply chains:

7~ Contributes to the production
M IX E D " of certified sustainable palm oil.
wso?  WWW.ISPo.info

ldentity Preserved, Segregation
or Mass Balance

Trademark can only be used in
communication directly linked to
compliant product “aspo” | | Traspo

1=
2 B
: =
:
d O

Use is free at least until July 2012 S
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RSPO system ™ TAG Statement

‘Contains certified

CERTIFIED sustainable palm oil.

www.rspo.info’

‘Contributes to the production of
certified sustainable palm oil.
www.rspo.info’

‘Contributes to the production of
certified sustainable palm oil.
www.rspo.info’

- = Mandatory in product claims that face consumers

< [»]
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WWF

« Responsibility with Working group on Principles &
Criteria

 Reviewing the continuing relevance of the Generic
P&C

* Phase 1: Pre-consulting until end of January 2012
Analyse big questions & gaps

» Phase 2: Improving effectivness of Principle & Criteria

All changes will be voted on by General Assembly 2012
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HCV right tool for RSPO
Study recommendations:

« Simplify and sharpen HCV tool

« Guidance on M&M requirements
 Increase capacity of assessors

« Transparency in reporting

Overcoming Barriers
to Effective Implementation of
HCV in RSPO

Draft Final Report - 17 How 2011

doemeter &

Rahayu Harjanthi

Alsyah Sileuw (Dasmeter Consulting)

L TangiubanPeranu No. 6

E-mail: info@daemeter.org
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Improvement of documents

* National Interpretation RSPO
Standard for Smallholders

» Group certification for SH

» Guidance for training faciliators

Projects and Intitiatives:
e GIZ Project in Thailand

- POPSI joint project Solidaridad and

RSPO

 International Finance Cooperation
(IFC) smallholder programm
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EU Recognition:

RSPO has applied for recognition by EU Commission,
Recognition expected within next months.

Greenhouse Gas Tool
RSPO GHG calculator for palm oil products ready

Development in 6 Workstreams

RSPO: Now ready for bioenergy market
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Quantify breadth of global corporate
commitments to sustainable palm oil,

highlighting leading companies
Assess each company individually against a
set of criteria

Raise awareness of RSPO and CSPO
amongst key palm oil using companies
Raise awareness amongst consumers of the
negative impacts of palm oil and the positive
solution provided by RSPO

25. Januar 2012 12


http://wwf.panda.org/what_we_do/footprint/agriculture/palm_oil/solutions/responsible_purchasing/scorecard2011/widget/

Active member of the RSPO?
Public commitment to RSPO-certified sustainable palm oil?

Disclosing how much palm oil is used?

Showing how much of the palm oll they source is
RSPO-certified?



i

WWF

WWEF has assessed again the
palm oil buying practices of 132
retailers and manufacturers
—> Scope of Scorecard includes
companies from Europe, but
also from Australiaand Japan

WWF has assessed 64
retailers and manufacturers
in the German market




Results for Germany

Basis: 64 companies, about 800.000 t palm oil)
« 50% are already using certified palm oll
« 28 companies have given a timebound commitment

« Two companies got 9 points and five companies 8 points

Companies need to shift gears immediately and

accelerate their use of RSPO-certified palm olil



WWF

« Multistakeholder: Developed and owned by the
players in the chain

* Credible and Transparent

« Complaint mechanism & grievance panel
 Independent verification mechanism

* (third party certification)

* One standard for Food, Feed and Fuel

* Ready for biofuel market
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TOGETHER FOR SUSTAINABLE PALM OIL




